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FACILITATOR GUIDE
AUDIENCE

Suggested audience for work-based learning 
is MA level students to introduce them to the 
industry.

TIME DURATION

Few hours to 6 monhts.

MODULAR

This tool can be used in a modular way; the 
structure enables you to mix and match with 
hand-outs from Tool 2 - Design and Ideagion,  
Tool 6 - Field Trips for connecting students 
to the industry, and Tool 9 for templates for 
independent work. 

BRIEF

Work-based learning is founded on the principle of “learning by doing” and It is a series of educational 
courses which integrate the school or university curriculum with the workplace to create a different 
learning paradigm. 

Work-based learning strategies include the following:

Apprenticeship or internship
involving the student working for an employer where he or she is taught and supervised by an 
experienced employee of the chosen organization.

Job Shadowing 
introducing the student to a particular job or career by pairing the student with an employee of the 
workplace.

Field trips 
offering the students an insight in the latest technical advancements and business strategies of an 
enterprise.

Entrepreneurial experience 
setting up of specific business, right from the planning, organizing and managing stage to the risk 
control and management aspects of a business.

Cooperative education 
the work experience is planned in conjunction with the technical classroom instruction.

School-based enterprise 
as a simulated or actual business run by the school.

The advantage of teaching through workshops made in cooperation with companies is useful to 
allow students to make prototypes, practically test the design assumptions and combine manual 
experimentation with the most advanced modeling technologies.
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RESOURCES

The Fashion-Tech interactive map presents hundreds of examples of institutions involved in Fashion-
Tech. 

These institutions can be searched through two criteria:
- INSTITUTIONS //  divided by ‘Company’ in orange, ‘Higher Education Institutions’ (HEI) in red and 
‘Research Centers’  in green; 
- TYPOLOGYS // divided by area of interest:  Smart Textiles, Wearable Technologies or Digital 
Manufacturing.

The search can be oriented by selecting or deselecting the parameters on the right or you can interact 
directly with the map by geographical area. Once the institution of interest has been identified, 
clicking on the coloured circle a summary data sheet will show the name of the institution, a brief 
description, the link to the website and the main area of interest.

Access the interactive map here: https://www.e4ft.eu/interactive-map.

https://www.e4ft.eu/interactive-map

