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BLURB
INTRODUCTION TO FASHION-TECH RESEARCH

How do you support students of fashion-tech to understand the value of research, develop individual 
research approaches and apply research outcomes to their practice? Research is vital for fashion 
tech projects as they often rely on new technologies, materials or aesthetics. But research means 
different things to different disciplines and communities, and sometimes is not foregrounded or 
explicitly defined in the creative process. 

Fashion-tech products can draw on knowledge from academic research literature; fashion and trend 
literature; lab-based, controlled studies; design theory and practice; in-the-wild, social studies and 
even knowledge generated through the experiencing body of the designer/researcher themselves. 
Working at the intersection of all these areas of research means that fashion tech designers need 
to be highly interdisciplinary. 

This can be scary, but nobody is a true expert in all research methods. For example, the research area 
most closely aligned to fashion tech is Human Computer Interaction (HCI). This is a broad category 
in which different researchers make use of all the methods mentioned and their work can range 
from socially informed studies of design practice through to controlled psychological studies of 
technology use.

As interdisciplinary practitioners in training you will often need to support students to combine 
various types of research in their projects, some will be familiar and some novel. This workshop 
framework introduces the need for research and basic research concepts, then defines the most 
relevant methods, where and when to use them and why they may be appropriate to use when 
researching fashion tech. It also highlights which methods may or may not be compatible. You can 
choose to focus on one, or combine several. This is not an exhaustive list and you should also consider 
your knowledge of research practices from your own background, whether it be design, engineering 
or marketing. After introducing research methods the workshop includes a period of independent 
work during which students can gather information. Finally the workshop explores how to analyse 
research and use it to inform, improve and substantiate a fashion tech design practice.
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